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Key drivers for a
successful touchpoint strategy
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A symphony starts

when you feel ™" %

the heartbeats ™ [ <i®+%,
and understand "2 § %
the unspoken words. %
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Without a conductor
there is no orchestra.



mediastrategy
NOT
a mediaplan.
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Be honest to the jury. Admit the carpet bombing.



A smart ON/OFF media strategy to manage the impact on
the Telenet call centre.




Make the artwork come to live through media, in all touchpoints.
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Thank you.

phd.
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