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POWER
to drive  s a le s  and build  brands



Source: The Creative Dividend – System1 (1265 US, Europe, UK & Ireland campaigns between 2007-2023 from the Effie Case 
Library (2018-2023 awards). Impact of including touchpoint in campaign’s top 3 touchpoints.)

Tv and radio are supertouchpoints  for brands



7s/7s

VRT TV 
BillboardsVRT MAX BAN TV

Online audio Radio

19s/20s 24s/30s

19s/20s 29s/30s

Online ads

Social ads

Critical attention gap 
between social and local audio&video 

Internationale platformen VRT-kanalen



The medium 
and the media brand 
determine the level of attention 
your brand receives.
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PEOPLE
e m ploym e nt  driving  purchas e  and build  t a le nt



6.000
DPG Media

1.800
VRT

0-5
Meta – Tik Tok
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POWER
to drive  s a le s  and build  brands

PEOPLE
e m ploym e nt  driving  purchas e  and build  t a le nt

PROFIT
for s hare holde rs  re inve s t ing  in the  m arke t

PROGRAM
cre at ion he re  to  t ouch cons um e rs  m ore , fe e ding  our value s  and culture







Het effect?

63%
moeilijke thema's 
bespreekbaar

De Warmste Week maakte



EFFECTIVENESS⁴



EFFECTIVENESS⁴
Which e ffe ct  do you want  to  have ?
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